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Question 1

1.1) Define the term tourist destination? (4 Marks)

1.2) Discuss the 7 stages that a destination like Namibia can go through as a product?

(7 x 2 =14 Marks)

Question 2

2.1) Describe the marketing role that Namibian tourism board (NTB) plays to market Namibia.

Provide examples? (15 Marks)

2.2) Explain how can NTB help extend the productlife cycle of a destination like Namibia.

Provide examples? (5 x 3= 15 Marks)

Question 3

3.1) Outline the channel of distribution that can be used by operatorsin the industryto sell

Namibia as a product? (8 x 2 = 16 Marks)

3.2) Discuss the stages involved in designing a promotional strategy for a destination?

(4x 4=16 Marks)

Question 4

Discuss someof the macro and microfactors that can be considered when designing a national

tourism policy? (10 x 2 = 20Marks)

TOTAL: 100 MARKS
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